
COMMUNITY INVOLVEMENT

Calgary Food Bank

Calgary Food Bank Receives Help from BLG Associates and Partners

Introduction

Our BLG Ca l ga ry l awyers have  ra i sed  ove r $8 ,000  fo r the  Ca l ga ry Food  Bank,  as pa rt  o f  a  fundra i si ng  i n i t i a t i ve  sta rted  by BLG Ca l ga ry associ a tes.

T he  Ca l ga ry Food  Bank o ffe rs food  support  fo r fam i l i es,  i nd i vi dua l s,  and  o rgan i za t i ons i n  need .  T hey re l y excl usi ve l y on  the  support  o f  the  com m un i ty.

Wi th  th i s con tri bu t i on ,  and  because  o f  the i r re l a t i onsh i ps wi th  l oca l  supp l i e rs,  the  Ca l ga ry Food  Bank was ab l e  to  pu rchase  f i ve  do l l a rs worth  o f  food  fo r
eve ry do l l a r tha t  was dona ted .

We spoke  wi th  A l an  Ross,  QC (p i ctu red  ri gh t),  BLG Ca l ga ry Reg i ona l  M anag i ng  Partne r,  abou t  th i s i n i t i a t i ve .

Questions

1. Can you tell us how this init iat ive came about?

T here  a re  rea l l y two  pa rts to  the  sto ry.

Fi rst ,  the  BLG Ca l ga ry o ff i ce  i s especi a l l y act i ve  wi th  respect  to  cha ri tab l e  g i vi ng ,  vo l un tee ri ng ,  and  non-fo r-p ro f i t  boa rd  pa rt i ci pa t i ons.  We have  a
wonderfu l  t rad i t i on  wi th  respect  to  com m un i ty i nvestm en t.

T here fo re ,  when  ea rl i e r i n  the  year we  m i g ra ted  to  i M anage  (a  new Cl oud-based  docum ent m anagem ent so l u t i on ),  ou r p ro j ect  team  responsi b l e  fo r the
m i g ra t i on  had  an  i dea .  Instead  o f  usi ng  paper si gns wh i ch  wou l d  crea te  waste ,  they suggested  usi ng  canned  peas and  tom atoes (g reen  fo r “I ’m  good”
and  red  fo r “I  need  he l p ”) as pa rt  o f  tech  support  fo r ou r m em bers,  wi th  the  pu rpose  o f  dona t i ng  the  cans to  ou r l oca l  food  banks a t  the  end  o f  the
i M anage  i m p l an ta t i on .

T h i s was be fo re  the  COVID-19  pandem i c even  sta rted .  Loca l l y,  we  were  a l ready i nvo l ved  wi th  the  Ca l ga ry Food  Bank.

T he  second  pa rt  o f  the  sto ry i s tha t  we  have  m any soci a l l y m i nded  associ a tes a t  BLG who , when  the  pandem i c h i t ,  though t :  how can  we  engage  wi th
our com m un i ty?  T he  Ca l ga ry Food  Bank cam e to  m i nd ,  as an  o rgan i sa t i on  tha t  cou l d  o ffe r i m m ed i a te  he l p  i n  the  com m un i ty.

2. Can you let us know the specifics of the fundrais ing campaign?

T he  Ca l ga ry associ a tes sta rted  th i s i n i t i a t i ve  i n te rna l l y — com m un i ca t i ng  i t  wi de l y across ou r o ff i ce  — and  ra i sed  abou t  $3000  wi th  the i r on l i ne
fundra i se r.  T hey i n  tu rn  cha l l enged  the  pa rtne rs,  who  a l m ost  t ri p l ed  the  associ a tes’ con tri bu t i on ,  ra i si ng  the  to ta l  to  ove r $8000 .  We a re  st i l l  on  t rack to
ra i se  tha t  am oun t even  fu rthe r.

3. What attracted BLG to this  part icular cause?

T h i s i n i t i a t i ve  cam e f rom  our associ a tes because  they saw how our b roader com m un i ty was i m pacted  wi th  the  ri se  o f  the  pandem i c and  the  cu rren t
econom i c cha l l enges i n  A l be rta .

4. Did you face any challenges with the fundraiser,  in light of the COVID-19 pandemic?

Not rea l l y,  as we  worked  wi th  the  on l i ne  p l a t fo rm  o f  the  Ca l ga ry Food  Bank.  We chose  to  fundra i se  on l i ne ,  because  o f  the  na tu re  o f  even ts.  We cou l d
no t  necessari l y vo l un tee r i n -pe rson  du ri ng  COVID-19 ,  so  fundra i si ng  m ade  the  m ost  sense .

5. What do you think others should know about the Calgary Food Bank Society?

Peop l e  shou l d  be  aware  o f  the  t rem endous work tha t  Ca l ga ry Food  Bank does.  T hey have  a  l ong -stand i ng  t rad i t i on  i n  the  ci ty and  a re  excep t i ona l l y
i m portan t  i n  ou r com m un i t i es.  T hey p l ay a  cri t i ca l  ro l e  as an  o rgan i sa t i on .  

6. How do you think community investment will evolve, moving forward?

Gi ven  the  COVID-19  cri si s,  i t  i s m ore  i m portan t  than  eve r to  reach  ou t  to  ou r com m un i t i es.  I  be l i eve  tha t  l aw f i rm s have  a  si gn i f i can t  ro l e  to  p l ay by
bu i l d i ng  st rong  engagem ent.  

7. Have you reached your goal,  and, if so, how did you feel about it?

I ’m  ve ry p roud  tha t  th i s i n i t i a t i ve  cam e f rom  our associ a tes.  We d i dn ’t  rea l l y have  a  m one ta ry goa l  i n  m i nd ,  as we  som et i m es do  wi th  fundra i se rs.  We
si m p l y hoped  to  be  i m pact fu l  wi th  ou r con tri bu t i ons.

ttps://www.calgaryfoodbank.com
https://www.blg.com/en/about-us/our-story/corporate-responsibility/community-involvement/en/people/r/ross-ala


8. What inspires you about giving back to the community?

Our f i rm  has a  t rem endous h i sto ry — and  wi l l  have  an  i m pact fu l  fu tu re  — respect i ng  com m un i ty i nvestm en t.  I  am  especi a l l y i nsp i red  by m y co l l eagues.
T he  ou treach  o f  a l l  o f  ou r BLG team  i s t ru l y i nsp i ri ng .




