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PERSPECTIVE

Marketing Your Business in Canada: Understanding the laws and risks involved
For busi ness l eaders and  en trep reneurs,  m arke t i ng  i s a  powerfu l  too l  to  bu i l d  b rand  awareness,  engage  custom ers,  i ncrease  sa l es and  reach  g rowth
ob j ect i ves.  Wh i l e  the  bene f i ts o f  advert i si ng ,  m arke t i ng  and  sponsorsh i ps a re  si gn i f i can t ,  the re  a re  po ten t i a l  ri sks.  Cl a i m s o f  m i sl ead i ng  advert i si ng ,
m i si n fo rm at i on ,  decep t i ve  m arke t i ng  o r non-com p l i ance  can  dam age  an  o rgan i za t i on ’s b rand  and  repu ta t i on .

Wi th  the  l a test  ed i t i on  o f  i ts gu i de  Marke t i ng  Your Busi ness i n  Canada :  Understand i ng  the  Law s and  Ri sks Invo l ved,  BLG’s Advert i si ng  & M arke t i ng
Group  p rovi des essen t i a l  gu i dance  fo r a l l  o rgan i za t i ons,  l a rge  and  sm a l l ,  m arke t i ng  the i r goods o r se rvi ces i n  Canada .  Depend i ng  on  the  na tu re  o f  the
goods o r the i r p l anned  act i vi t i es,  o rgan i za t i ons need  to  com p l y wi th  va ri ous l aws and  regu l a t i ons re l a t i ng  to  an t i -spam  l eg i sl a t i on ,  com pet i t i on ,
consum er p ro tect i on ,  i n te l l ectua l  p roperty,  packag i ng  and  l abe l i ng ,  l anguage  and  p ri vacy.  T he  gu i de  a l so  covers speci f i c l eg i sl a t i on  pe rta i n i ng  to  the
sa l e  o f  recrea t i ona l -use  cannab i s i n  Canada .
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Se rvi ces:  Advert i si ng  & M arke t i ng
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