
COMMUNITY INVOLVEMENT

Why we need organizations like United Way to do local good in our community

Introduction

BLG Counse l ,  Be th  Re i m er-Heck,  was recen t l y appo i n ted  Un i ted  Way o f  Ca l ga ry’s 2020-21  cam pa i gn  co -cha i r.  She  has ove r 30  years o f  l ega l ,  boa rd  and
execu t i ve  experi ence  wi th  a  speci a l i za t i on  i n  governance .  Be th  has been  recogn i zed  fo r he r ou tstand i ng  con tri bu t i ons to  the  l ega l  p ro fessi on  i n  he r
appo i n tm en t as Queen 's Counse l  and  has been  i den t i f i ed  as a  l ead i ng  wom an busi ness l eader by the  Canad i an  Di ve rsi ty Ne twork.  We recen t l y spoke  to
Be th  abou t  the  i m portance  o f  o rgan i za t i ons such  as Un i ted  Way.

Questions

What attracted you to United Way, more specifically?

What a t t racted  m e was i ts l eadersh i p  ro l e ,  i ts peop l e  and  pu rpose .  Un i ted  Way i nvests i n  so l u t i ons tha t  address the  m ost  p ressi ng  i ssues i n  ou r
com m un i ty,  wi th  a  focus on  ou tcom es.  T hey co l l abo ra te  and  convene  o rgan i za t i ons,  governm ents,  co rpo ra t i ons and  peop l e  to  so l ve  the  p rob l em s faci ng
vu l ne rab l e  peop l e  i n  ou r ci ty–especi a l l y now, when  anyone  can  be  vu l ne rab l e ,  a t  any t i m e .

We need  o rgan i za t i ons l i ke  Un i ted  Way to  do  l oca l  good  i n  ou r com m un i ty.  Un i ted  Way se rves as a  steward ,  a  co l l abo ra to r,  a  p rob l em  so l ve r,  an
i n f l uencer and ,  above  a l l ,  i s the  on l y agency tha t  p l ays th i s vi ta l  ro l e  i n  ou r com m un i ty.

What do you think other people should know about United Way of Calgary?

Uni ted  Way i s the  l oca l  expert  tha t  b ri ngs peop l e  toge the r to  so l ve  com p l ex soci a l  i ssues.  T hey i nvest  i n  a reas tha t  m ake  system i c change ,  e ff i ci en t l y
and  stra teg i ca l l y.  T hey convene  o rgan i za t i ons and  peop l e  a l i ke ,  because  com p l ex soci a l  i ssues canno t  be  so l ved  i n  i so l a t i on .

Just  as,  a t  BLG, we  work wi th  l awyers fo r ou r cl i en ts’ l ega l  needs,  o r wi th  f i nanci a l  p l anners fo r ou r cl i en ts’ f i nances,  Un i ted  Way stewards a  donor’s
i nvestm en ts i n  the  com m un i ty,  and  ge ts them  the  h i ghest  re tu rn  on  soci a l  i nvestm en t.

What can you reveal about the Calgary United Way 2020-21 Campaign?

I t  i s go i ng  to  be  the  m ost  cha l l eng i ng  year ye t ,  g i ven  the  i m pact  o f  COVID-19  i n  Canada  and  especi a l l y i n  Ca l ga ry,  because  o f  the  fu rthe r econom i c
downtu rn  i n  the  energy i ndustry and  resu l t i ng  soci a l  cha l l enges fo r ou r com m un i ty.  Bu t  i t  wi l l  be  the  m ost  i nsp i ri ng  fo r m e  because  o f  the  opportun i ty to
rea l l y m ake  an  i m pact  when  i t  i s m ost  needed .

What are some of the challenges you think you will face, in light of the COVID-19 pandemic?

M y i nvo l vem ent as cam pa i gn  co -cha i r i ncreased  si gn i f i can t l y because  o f  the  pandem i c.  Un i ted  Way stepped  up  i m m ed i a te l y to  co l l abo ra te  wi th  the
Ci ty o f  Ca l ga ry,  Ca l ga ry Em ergency M anagem ent Agency (CEM A) and  o the r o rgan i za t i ons to  support  f ron t l i ne  com m un i ty o rgan i za t i ons support i ng
Ca l ga ri ans.

I t  m i gh t  take  m ore  work th i s yea r—m ore  com m i tm en t,  m ore  i ngenu i ty,  m ore  crea t i vi ty and  p rob l em  so l vi ng  than  be fo re—but I  am  up  fo r the  cha l l enge .

What does community investment mean to you?

I  am  a  p roud  Canad i an ,  A l be rtan  and  Ca l ga ri an .

I  have  a l ways be l i eved  tha t  i t  i s ou r dem ocra t i c du ty to  g i ve  back to  those  who  have  com e be fo re  us and  fo r those  com i ng  a f te r us.

How do you think community investment will evolve, moving forward?

At a  t i m e  o f  cri si s,  l i ke  COVID-19 ,  the re  i s a l ways the  opportun i ty to  p i vo t .  T here  i s a  sayi ng :  “never waste  a  good  cri si s. ”

Organ i za t i ons tha t  evo l ve  wi l l  succeed .

Com m un i ty i nvestm en t has a l ready m oved  to  an  on l i ne  p l a t fo rm  fo r donors and  tha t  wi l l  con t i nue .  We need  to  ensure  tha t  we  a re  ge t t i ng  the  best  va l ue
fo r ou r com m i tm en ts,  m oreso  now as resources becom e constra i ned .  Ind i vi dua l s and  co rpo ra t i ons m ust  i nvest  st ra teg i ca l l y,  and  they need  to  work wi th
experts i n  th i s space .  To  do  tha t ,  the  key wi l l  be  co l l abo ra t i on  wi th  o the rs (governm ent,  o rgan i za t i ons,  funders,  donors,  e tc. ),  st rong  stewardsh i p ,  and
m easurem ent o f  resu l ts.
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